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FACT AND FIGURE

LASUTNDAKST
_ Duuratnadnaatulan
United States *
R AawWludadouUs:unu 25%
udvlFAsuygndlan
c;;;;a | U 2565 GDP ansga ogin
‘ 2546 NUANUIKSYTYTKSTA

$25.46T

Adjusted for inflation (2022 dollars)

Israel 0.4%

Hong Kong 0.42%
Malasya 0.4%
Philippines 0.39%

Continents Rest of the World

_ Africa VEnes Argentina 0.79%
Asia Brazil Colombia 0.39%

_ Australia 2.39% $5
Europe

North America N 1980 2000 2010
South America
Rest of the World

World D: i World Bank, 1 February 2017




US ECONOMY OVERVIEW

IFisuDaksoa Wt 2565 1adu 2.1%

Annual percent change in real gross domestic product (GDP)
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dadou GDP udvansgd s\g9sy

0.2-1% 1.1-2% MW 2.1-3% H3.1-10% MW >10%

CA
14.8%

Sgn GDP unnda
1. Sy California ($2.8T)

2. Sy Texas ($1.8T)

3. S3 New York ($15T7)

4. Sg Florida ($17)

5. Sy lllinois ($780B)

6. SJ Pennsylvania ($710B)
7. g Ohio ($629B)

8. S9 Georgia ($575B)



FACT AND FIGURE

POPULATION

Us:snsansgy dadukankawmvoldosiauiniu

Uszsansansga tuloovuasin

- ' v 4.8% S.1% 5.8% Non-Hispanic Asian
334 -~ m m & Pacific Islander
gowududu 3 vovlan ks 17.7% 19.4%

® Non-Hispanic Black
SgAus:sINsUINAga 5 dudu Tdun

+ $g California (39 aunAu)

-

+ $g Texas (30 awnu) Hispanic

-n

+ $g Florida (22 aunu)
* 59 New York (19 aunau)
P

ennsylvania (12 auau)
B Non-Hispanic White

2010 2014 2019



FACT AND FIGURE

s1glaciorndUDVBIIDWISAU
mé‘uagjﬁ: $64 143 cioU

swwldciorouavsIdawsnugonga Taun
nsv Washington D.C. ($96,477)

$J Massachusetts ($83,653)

Connecticut ($83,294)

New England ($77,986)

New Jersey ($77,016)

New York ($76,837)

California ($76,614)

STQ Washington ($73,775)

(20

(20

Y
Y

S

o N o U b~ W N
(205
m 1{J Y]

syolaciorouovsIDINg
Source: BEA | U.S.=641143"’ DE‘J:ﬁ $3,707 CiE)U

Ml 57.245t096,477 [l 61,597 to 67,244 [B 56,950 to 61,556 [ 54,218 to 56,545 [l 45,881 to 54,217




Hot spots

Z.j

L doumsal
.. Ia3atuansg«

« dolaurdaBoNoansyd
laagogN 19,508 AU

« SgndWaawsouInno 1,000
AUciodu Taun §g lllinois
Ohio California wa: New
York

« (MavRaaBosyd New
York wnauogin 1,041 Au

(Qoyasun 23 JuiAu 2566)



FACT AND FIGURE

US Inflation

SasuduWatuansga gountugooUirium
Iopulguigul 65 ouUIWogviiv 9.1%

Sguladansyd aanutauwﬁugimgoamﬁauﬁa
BzaploULWD Mitkoasiaontigguluno
45-475%

uum\)umv:)\)anU 2565 DasoutwWodnsg«
ISundavuudltivAdduna:usudnavul

amsn\)uw\/aahsaq ldouunsIAU 2566 AnWiu
maan 6.4% (Wudu 0.5% o>intdousuoiAu
65

aogumvomstousuthuovansgd mamsod
TomatunmstialAsyugNonaNDyUDVAKSTY
tud 66 ognus:uitu 50%

Eggs

Butter + margarine

Fuel oi

Utility (piped) gas service
Airfare

Motor vehicle repair
Frozen vegetables
Lettuce

Public transportation

Cereals + bakery products

Pet food
Motor vehicle insurance

Electricity

symIumtuansga twudusghvtAulasa

!EEM!Q!

s1Atutddu U.A. 66

LIAYUNU U.A. 65

Food at home

YeERE

_.
2
9
.

Milk

Chicken

10.5%

Food

Energy

= 'E
o
5
32

®
3

Rent of primary residence

Other lodging away from home

[l
(2]
&2

Food away from home

All items

All items less food and energy
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FACT AND FIGURE

LaAINISASIKINVUSHINAYD VARSI

Billion $
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000
50

o O

2018 2019 2020 2021
W Exports ® Imports

gammsuuuwaoahsuq U 2565

2¢in $3.9 auau Wudu 16.3%

qammsaoaanuaoansaq U 2565

2¢gin $3.0 3 uadu Wwudu 17.7%

v1aqasdu $1.03 uauaiu

2022

China

Mexico

Canada

Japan

Cermany

Vietnam

South Korea

Taiwan

India

ireland

Italy

United Kingdom

Switzerland

Thailand

France

536.8

UJs: tnﬂna\)aanamawo

ansgd mnnacﬂoun

du tunbtn LAUNQN
Inaumnahsm N
WBudaun 14



FACT AND FIGURE
U 65 ansga dudoningiwudu dumingdvoanansgs U 65 ninfiga
- 1. aunstdlwwhua:sudou (28.1%)
2. 1A%ovdNs (24.3%)
3. 910 (9.9%)

4

5

. unsnuads (4.1%)

yaAmnmisavoonneugoansy
B A UKSYTYansT
. 1pgovUs:AuU (4.0%)

10 Sgundnd . o =
k yadimsuudin

oning (%)

onilnewn
Aga

California 16,410,021,735

Texas 5,346,817,300

Georgia 4,494 071,658

lllinois 3,777,319,158

New Jersey 2,655,177,159

New York 2,538,828,631

Kentucky 2,327,474,946

2560 2561 2562 2563 2564 2565 Tennessee 1.797,155,729
Iodu 24% 10du 44% 10du 18% ladu 28% ladu 219% ladu 1337% Florida LSl
Ohio 1537,964,250
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£OQUIYUDLAUADIMISDEIN -

-~ 1250

$9.96 uauau © os0.gg 112418 1113861

, . L 1,039.61 ' ]
A0l 3.4% ciolU 1000 ooy P73 99%“ =i |

o . _ 87134 °22° mH
metut 2570 masw:ladu & ooy 79488 81700 8775 .
30 $ 114 S .., 73s28 75169 : am = N
o $ 113w = 50 (2
nguomsntnednga Taun F = & B m B B
aum?unauuuu goauel = a0 m R = = = —
2565 ogjn $ 2.9 uauau < m a B E B E = = Bom B CE o

., §m am m B = A '-

sovavl Tdun nguidodas == T o ' ' m . = = -/ oo
(eoau® $ 15 Laudu) Uas = = = = = B E R = = == = =
wamnmnnnjmnmua uu ; I I = = W EEEEEEEEE
(EJDOUWEJ $ 93 HUUGWU) 2014 2016 2018 2020 2022 2024 2026
TUUDD'U_U maatu§ﬁufﬁdw Convenience Food : gaa?ryy:z:ucts & Eggs : g:se:iiecaef;eo‘: producs @ E:]'f:::i:’:]et?&snaCks
o — — — 1 i
dmrsSudUMDKIS $ 2,960 Meat @ Oils & Fats @ Pet Food @ Sauces & Spices
oAU 0oy @ Spreads & Sweeteners @ Vegetables
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Top 10 Cities by Thai Food Popularity in the US

An analysis of Google Trends data by chefspencil.com

D[ 1. Seattle, WA
LU 1. Portland, OR

4. Sacramento, CA G
@ 8. Denver, CO 10.Boston, MA
7. San Jose, CA @
3. San FrancisSgg 8. Washington D.C.

5. Los Angeles,
6. San Diego, CA

The numbers represent the relative popularity of Thai cuisine in each city. How to read
this: Thai food in Seattle (Score 100) and Portland (Score 100) is highest in the nation
and roughly 2x more popular compared to Denver, CO (Score 53).

Uoyaoin Google Trends wud owmising
WuornisgoQluu dUdU 4 Uovs1dolusSHU
SOLDIN ODIKISOU LINGMU La:omiasu

[asunowdguNgalusgoaBodu Sylolsnou
La:SgunawosLay

ansoa thiwndoonTnedusdudundo Aa
WJudadou 58.12% uvoomsudndgnouow
arsgd NnoruQ

WU 2565 Tnedvoondodansyd LWudu
onUnou 24.65%

onnMisdisoolag usun T. Hasegawa
uSUNWaawoUsvsaua:naudsosasantiu
NAaNUNINY WU sdauy Aughdusasnan
maatusnuamnno duapvaudU 6 SPYDIN
WNBnu scdsu Su cdUu waza=au
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FOOD FAIR

WINTER
AND
SUMMER
FANCY
FOOD

winter fancy food @analona
udduunsiAY

summer fancy food @Uogasn
ludoudnugu

wd 2023

SUMMER FANCY FOOD
osdadutudun 12-14
oOuIsUu

___OURVISIp|
10 BEAPART 0F M’:‘v
FOOD EXPERIENCE
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Total Growth of Plant-Based Foods

7.4 6% 54%

BILLION IN DOLLAR ONE-YEAR GROWTH THREE-YEAR GROWTH - uUopuu WUSIﬂﬂIUﬂaU Gen z
SALES La: Mlllenmal guwwuundu Aa

s8B Wudadoufiv 42.42% uov
Js:51ns uas wusInnIunauuu
$6.9B +6%
$5.4B
$4.8B +28%
+12%
« UdaNssuDIKISNMVLIdDNTU
Uonuu O WwKanNKany uas

LUDTUUAD: humsuus NIUDIKIS
2o1s 2ozo 2021 wdantnuu C-lﬂ\)OvO[/Sl;Ug:IﬂF’I

e NMEKAY Covid-l9 B1DDLUSNU
SNuUguNMwuINUU

$6B

DINWsLINTUBDY

« DINMsaisootul 2565 31D
a;u§ﬁu 9.7 auAU a:=1dunNisnu
Wodadua:naanounondad

$4B

$2B

$0B
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uuonNwulabhluaala
~ 0 - dnST9 B1DDLUSAIUNI
ZKHD'\UE['\ntgnU 41% tudopuutdon
. = USTnAUUDINWYG
D 1MISYINWUBUIYNUU

¥10DWSNU 14%
ldonBdoLtodadvIn
Wuogaiauo
LaAmaaradoguu
ogN $1.4B

ol
LONG JOHN SILVERS'

PLANT-BASED

omIsn:zlaoNwastdun
SEAFOOD AovNs wa:=dlonmd

IS NOW A THING. 1Gulago wdoouudonv
— nUNaweD 0.2%
WaOATUADINWBNVKUQ
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FOOD FAIR
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Mainstream Supermarket

Top US grocers by share of total dollars spen’r

Naeecns
Wolmart | 18% |+4,100
Kroger | 88%|———— —— —+1,400
Costeo | b4%| —— — — — — — —— 00
Albertson E —_—————_——— — 1400
Ahold Delhaizéj‘_.l —  —12,000
Publix | 3.1%' 1,300
Sam's Club | 3.6 s edupnn
Target | 24%4f— — — — — —— — — ] — 1,00
Mdl' | 28] ——— i o i 2,200
He8 (10| —— — — — — — — — - 300
Dollar General E— 18,000
Amaozon.com [3—1.3"/- — = — — —nfa
Whole Foods"G—l.l‘/. _— — 500
Trader Joe's G-r/. I — - — =l
Dollar Tree D—o.%'/. ——————————— 1,400
BIs [Jos% — — — — T T T T 7] 200

Asian Supermarket

H-Mart
89 an
Jousalnka

99 Ranch Market
52 aun
doysnalandu

Great Wall
16 aun
Jousaidu

18
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Grocery Online 1WWuntguluansg«d

Total U.S. Online Grocery Sales: December YOY
Total spending — Billions, USD

Dec. 2021 $3.8 $3.3 $8.9
Dec. 2022 $4.4 $3.2 ﬂ $9.1

W Pickup includes in-store, curbside, lockers, and drive up
Delivery includes first- and third-party providers
Il Ship-to-Home includes common and other parcel carriers

Best Online Grocery Stores in the US

Walmart $37.62 billion

Amazon $35.1 billion

Kroger $18.37 billion

Target $7.57 billion

Albertsons Cos. $7.48 billion

n1ss:unalkoduov COVID Ta

WaguudaowqanssuuovrRusInA
~ 5

LuADIUE:QONEUIEUINTU

goavIKUNgdumM Grocery
oouladluansyd IGousudIAY
2565 dyaAiuinndi $9,100 au
Wwudu 2.4% ounuUnou

usunnugttuoanauedum
Grocery ooulauluansygd Ao
Walmart Amazon ua: Kroger

INsudMsBodumoouladlariti
$hu Grocery ppulaumon@udu
ASON ua:gdadoutuaana
mainstream LINJU
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Bulsdaonunedud Grocery wIBAUaUD

Weee (saywee.com)

[TV R G — (... YT,
i AT
= Categories New Arrivels Best-Sellers On Sele 1 Refer Friends. Get $20 ©Q 94538 Fremont I 1hU. Jan 25 Y OTtem
- a ® & { 4 L] L 4 L ¥ " . o 8 a &
i

& R YENS . -

Discover what's new ’
Chilean red cherries, chili pepper Seafood festival i

milkfish balls, chocolate gift box, Special offer for Yens

Ambrosial greek yogurt and more frozen seafood - ‘ N

‘ 3 )

N WV L i
N Just Launched: ' ‘
* Umamicart Asian Produce Box

ot N U 52 T L= NN S

Hmart (hmart.com)

= /)MART PR

2354 Locatic & Moure Zences = ur Sory Aot s

A Cup of X
Convenient Tea A

Chiox 5 i
: %

Yamibuy (yamibuy.com)
Qwer , Bt
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nauatdv1d
DLUSNU

goauuIAdovUs:dull 2565 ogin $91B usnudd 5.9% igunulnou

Ly

. aaomamsaods Aulucaraansyd Umaoaﬂo 8.8% uBov INSUQLLSLYDLIASEVUS:UIUTT

LIADUUNSIAUAKWIULN &t nau?mmunoﬂmuLbauuwusTnﬂoa « 1A%DVUS:AUSIWONTY

AaxausvvIu « dSogndoryucdrnaIng

® lﬂSD\)US OUTUﬂaUWU?EJIOSUHDWLJUEJLJLLG LlWSHEﬂEJUWﬂUU las o Sausaussnnnuiu wauua:zluun

LLJuusouumaaunamm?mawoumaoa o e o < -
s 1ASOVUS=QUNBIWBSAVLASIEA

« gDOULIASDVUS:AUIU E-Commerce U 2565 Jyar $ 8.6B . Uss:GUSULND

- MAa3ul 2566 aaia E-Commerce tA%DOUS: QAUDIDD:HACD + 1ndaoUs:AURNE WU asounaly
av WS WUSTﬂﬂlSUHU?DﬂWSUDSUllUUTHUlWUU—]ﬂUU 1u aSounowsous ukoulDlalAkgonms
Pop up Trunk Sale ua:msdKUgrIULNaDEUAAU: uN:adnane asosnoun
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JuAan
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goadkthodumansuidnogn $ 29B 1auladatiiov 3.7% coU

JuAMANgMW
 JumMomisilazyuunmulaudinsuldn
. WuAweRSINON TWidudhona ansAuya a1senisAsUtoU
«  FuAmidomdnsuldn
« WURLUDdsssusa @ormAldunavmoiwa Saquiudasua:snundoudadou
 JuMmuovBua:waanunqQualén
+ wWuAwUasasy UasaanstADRluldusuasigcalén FumMoINsssusIa

e DASINSINQUDVUSBINS
ansygd tud 2564 0ms
venacmdunsousn

] -
og)N 3.66 auAu

* §UnAseVIAILWSDUA
D:8pdaumMus:QuUWSLIgU

. o WolKldaumAuasgu
. JuADVIEUIESUANG: Mevigate

« rhondaqnuasanudaiGnuazdntunmw
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goaklheomsdasiduvtuansgd tul 65 ogi $45.11B 1Guladoiiiov 556% cioU

ASOIEDUN3T 23 duAddidouluansgd TasuauMs:aasaotusool
1 i R —
2563-2564 tuyovniianss:uiauovln30-19

tudonuu N31 114 AuAsdBoutuansyd La8oFUULAID

Pet Humanization S ﬂ']SL§EJIOE?CDFUS:HUA\)LHUfuﬂSDUﬂ§3ﬁ1§OU1LlSOfuaH§Qq
LWUADIUWSDUIUMSBDEUAMWSLOSUTALNSQILEa8D

Tasnay s10oWwsAuBoomiIsdasiduy $329-$442 col

Suvedasiduoldugaomomsdadiniisomisdadidooniaulagonga goaue
1 | [ — = — — 1 ] ) 1 -
WiugDvYNMYAMUanNDAdULETSBLAUTODENVCIDLUDVIUBIY 5 UNKWIULN

Ul 2565 ansga tudnomisdasidovgodo $ 2.2B

tud 2565 ngdvoon
uigvarnsgldusudun
1 yamavoon $799

uvenedwuduiio
54.06%
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Tasvnmisdviasunmwanuaidndlng
ua:naanounondduavinstuaaraarnsgawsmu 2565

W Thai Rice () Thai Rice ® Thai Rice
2022-04-17716:00:26+0000 2022-04-19T16:00:23+0000 2022-04-24716:00:08:0000
Have you ever considered using rice to help Rice cakes make an amazing addition to smoothie  Rice, rice water, and rice flour have been
strengthen, grow, and increase the shine in your bowls. With an added element on crunch, the rice ingredients in some of the most best skincare
hair? R... cak... brands arou...
.
>
.
.
GROWTH RATE IMPRESSIONS VIEWS SOCIAL ENGAGEMENT
dnsudula dognuanssonguiiing ganM I malldnsamveatming
(FB +1G)
KPI TARGET o
° 19.532 Views 15%+ 2M 50K 8K
° 1,379 Likes
° 25 Comlinems Nam"s%’m o 57% 22 M 58.9K 9.4K
e 308 Saves Suit 15 n.e1.65
° 87 Shares




Inasvmsdvlasuuazasiomssuasideydnuai Thai SELECT

/% Thai Select USA (& Thai Select USA /2 Thai Select USA
noleftovers and thaiselectusa N 2022-05-23T16:00:08+0000 W 2022-05-25T16:00:22+0000 N 2022-05-27T16:00:22+0000

o Oviginal sudio Looking to start your meal with a refreshing beverage?

Say "Mee kreung-deum arai bang ka / krub," wh...

Thai fresh spring rolls (pa pia sod), also known as
summer rolls, is healthy and delicious dish that...

When Chai Siriyarn opened his celebrated Marnee

Thai restaurant in San Francisco in 1986, he hoped t...

0 noleftovers @ Intense, fresh & unapologetically spicy (if you
can handle it)- @FishCheeksNYC is the spot for Thai food in
NYC. Their fiery dishes cover Thailand's diverse regions and
flavors. To find authentic Thai cuisine, make sure you look for

the official seal of from
Restaurants with this seal serve the real deal - just like
Thailand #ThaiSelectUSA

“ chefmarcmurphy © Yum o

2lkes Reply

oo Salumeriarosinyc How tasty @@ o
: Reply

o s @fishc daded )
4w Reply

A nvcharlene Love this spot -~

0 TINDER LOVING THAI FOOD

Launch date: July 10, 2

oQv

& Liked by wheresromey and 301 others

@ Add a

Facebook
{51

Instagram

GROWTH RATE

dnsuduln

IMPRESSIONS
dognuanssie
naathuune

CONSUMERS
REACHED

madndisduilan

COMBINED
ENGAGEMENT
mstldusaest e

KPI

46%

7.1M

1.2M

201K
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1. IasomsdviasumssininedumlawaladiBosniwoadions:uadouuuuukmea
2. Tasvmsdviasumwandindingua:waancunoindidnguovingluaaraansg«
3. Tasvmsi:aarangudaudinuaziolBaluansgosm

4. Tasomsdvlasuuazasromssusasidryanund Thai Select tuaaraansgolwsm
5. mswnsoumuudavdumuovrdvooning metdlasons SMEs Pro-active

6. vIuU Summer Fancy Food Show/American International Toy Fair

7.  mswBryggudnansod whsoumuudaavaumiuds:zinAlng/msdanonssu OBM
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